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Hewlett Packard Opens Its Doors In Rio Rancho, New

Mexico

On entering the modern, eco-designed
foyer of Hewlett-Packard Company,
£ complete with recycled wood paneling,
tons of natural lighting, and open floor
plans leading off into the distance, it is
> hard to imagine that one year ago, New
Mexican wildlife took refuge under wild
sagebrush where a glass-lined confer-

1 ence room now sits, its door invitingly
Y cracked open.

& Hewlett-Packard (HP) celebrated the
opening of its 218,000 square foot, $63
million facility located in Rio Rancho’s
emerging Central Business District on
December 2, 2009. The Rio Rancho site
will serve as an HP customer service
and technical support center, and will
house one of only two global HP labora-
o tories.

Dwarfed by the magnitude of the facility
behind them, a smiling Governor Bill
. Richardson and Hewlett-Packard CEO
) Mark Hurd used giant scissors to cut the
ceremonial ribbon to 2351 College Ave-
nue, soon to be named HP Way.

“It's a big deal for us when we do some-
thing,” Hurd said moments before to a
crowd of city, state and business lead-
ers. “We have to do it better than anyone
on the planet. That includes the facility,
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the people in the facility, the way we deal
with our communities. So | hope this in-
vestment makes you proud. You should
be proud.”

Governor Richardson said HP picked
New Mexico because the state is pro-
business and was willing to use numer-
ous economic development tools to con-
vince the company to locate in the Land
of Enchantment.

Governor Richardson also said the HP
project was the biggest economic devel-
opment accomplishment of his tenure.

"You pick up the paper and watch tele-
vision -- job losses, wars, a decline in the
economy," Richardson said. "Look what
we're doing here, we're creating jobs,

up - we're bringing
=

/] in technology."
4 HP has com-
mitted to 1,350
employees by
2012. About 80
percent of them
will come from

New Mexico.

Noreen Scott, President of the Rio Ran-
cho Economic Development Corporation,
attributed the success of the HP project
to the unified approach by State and lo-
cal economic development teams.

“HP’s location in New Mexico was the
result of an incredible rallying effort and
collaboration by State and regional eco-
nomic development partners, namely:
Governor Richardson’s office, the New
Mexico Partnership, the City of Rio Ran-
cho, the Rio Rancho Economic Develop-
ment Corporation (RREDC), and Albu-
guerque Economic Development,” Scott
said.



Hewlett Packard cont...

“New
Mexico
and Rio
Rancho
were
aggres-
sive
enough
in their
over-
tures to
HP that
company executives de-
cided Rio Rancho was
the best location for their
Fortune nine company.
We are so pleased HP
caught Rio Rancha’s vi-
sion and invested here.”
Hurd said HP could
have picked any state in
which to locate. He said
HP was looking for three
things: availability of
“great people,” a commu-
nity where the company
could become integrated,
and incentives.
“The most important fac-
tor was access to really
talented labor,” John
Hood, Vice President and
General Manager for the
Rio Rancho HP site,
said. “As we talked to
universities, the level of
graduates coming out of
schools was great and in
many cases, graduates
were looking out of state
for professional roles, so
this is a great opportunity
to partner with them.”

The state contributed $6
million in capital outlay

funding to the City of
Rio Rancho in early
August to provide infra-
structure and contrib-
uted more than $8 mil-
lion through the Job
Training Incentive Pro-
gram for HP to train
647 employees.

Rio Rancho Mayor
Tom Swisstack ap-
plauded the State’s
tireless efforts to at-
tract quality compa-
nies.

“Today, we are see-
ing a project realized
as a direct result of the
governor’s efforts to
promote economic de-
velopment and bring
more of the world’s
leaders in business to
our state,” he said.
“The presence of com-
panies like Hewlett-
Packard betters com-
munities in countless
ways and makes high-
paying jobs more ac-
cessible to all New
Mexicans.”

The City of Rio Ran-
cho also offered a gen-
erous incentives pack-
age, including: $63.5
million in industrial
revenue bonds to fi-
nance the acquisition,
equipping and con-
struction of its new fa-
cility. The bonds give
HP a break on property
taxes, but not for taxes
related to Rio Rancho
Public Schools.

“HP understands
what’s happening in Rio
Rancho,” Swisstack
said. “They share in the
City’s vision of what can
become in a place that is
thinking bold and at the
same time carefully
crafting a master plan to
guide future develop-
ment in a brand new
downtown City Center
and Central Business
District.”

Rio Rancho, a 28-year-
old city that is the State’s
third largest in popula-
tion, has a master-
planned a City Center
downtown and Central
Business District located
in the geographic center
of the city. HP will be
joining City Hall, the
Santa Ana Star Center,
the University of New
Mexico, and Central
New Mexico Community
College. City officials
project that the Sandoval
County Regional Medi-
cal Center teaching hos-
pital will break ground in
summer 2010 in the new
City Center.

State Sen. John Sa-
pien, whose district in-
cludes Rio Rancho, was
proud to help deliver
some of the capital out-
lay funds and incentives
to HP and said the facil-
ity is key to economic
development.
Continued on
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“While we are in an economic
crisis, this is something that is
absolutely needed to get us posi-
tioned for when the economy
picks back up,” he said. “There

companies to New Mexico and currently at the temporary Albu-

the Rio Rancho region easier. guerque location to Rio Rancho
“By having those companies in waves throughout a one-week

here, we can recruit other compa- period following the ribbon-cutting

nies, because many will say, ‘If it ceremony.

are 1,350 jobs that weren’t here
yesterday. There are 600 that are
already employed and that’s
gross receipts taxes. The applica-
tions of the monies created from
this facility are just tremendous.”
New Mexico Economic Develop-
ment Secretary Fred Mondragon
said companies like HP increase
the job prospects market for New
Mexican workers.

Noreen Scott said having a
company with the prestige of
Hewlett-Packard, along with Intel
Corp., will make attracting more

is good enough for Intel and HP,
then it is good enough for me,”
she said.

Linda Wedeen, HP communica-

tions manager in Rio Rancho,
said everyone is excited about
being in the new facility.

“The building is gorgeous,”
Wedeen said. “It's so nice to be

in there because it's very modern HP is also consolidating its op-
and open. It's all very ecologically erations in two other cities: Con-

21% century.”

In order to avoid customer ser-
vice impact, the company mi-
grated its 600-plus employees

way, Ark. and Alpharetta, Ga.

Raytheon Celebrates 20th Anniversary at its Factory

Near Farmington

For 20 years workers at a plant
near Farmington have quietly
built parts for some of America's
most high-tech tools of war.

The remote factory on the Na-
vajo reservation builds Ray-
theon's defensive "SM-2" missile
as well as their “Excalibur”
guided artillery shell.  These
weapons along with many others
begin their journey to combat at
the Raytheon Diné factory on the
edge of the Navajo Nation south
of Farmington.

The factory doesn't assemble
entire missiles but instead pro-
duces sub-assemblies, individual
segments that are then sent to a
Raytheon plant in Tucson for fi-
nal assembly into missiles ready
to be sent out to the troops.

This is the 20th anniversary of
a place that started with just a

handful of employees and now
provides jobs for more than 300.

Leaders of the Navajo Nation
say building these weapons not
only helps protect U.S. troops,
but the jobs mean economic sur-
vival for many Navajo families.
Of the workers at Raytheon
Diné', 92% are Navajo.

"The Navajo advantage is our
people,” Sharlene  Begaye-
Platero of Navajo Economic De-
velopment said. "Raytheon saw
that our people are excellent
workers who could build the
products that they need. "If we
could have 10 Raytheon plants
for the next five years we could
have our unemployment go to
single-digit figures."

In addition to Raytheon, the Na-
vajo Nation has attracted other
business to its NAPI Industrial

Park near Farmington and is ag-
gressively seeking more provid-
ing tax breaks and other incen-
tives. The moves prompted Ray-
theon to radically expand last
year.

The factory motto written in the
Navajo language translates as,
"We hold each other accountable
for the quality of our work.”

Raytheon just officially re-
named its New Mexico plant as
Raytheon Diné. In Navajo Diné
means "the people." Raytheon
said it better reflects the workers
and the culture of the facility.
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Lea County and Jal Join Certified
Communities List

4

The New Mexico Eco-
nomic Development De-
partment (EDD) and Cabi-
net Secretary Fred
Mondragon are proud to
announce that that Lea
County and the City of Jal
have completed the re-
guirements necessary to
become Certified Commu-
nities.

“Obtaining this certifica-
tion shows that a commu-
nity is making a serious
commitment to develop
local business,” stated
Economic Development
Department Cabinet Sec-
retary Fred
Mondragén. “The hard
work that Lea County and
the City of Jal have done
to complete this process
proves that they are ready
to move forward.”

The Certified Communi-
ties Initiative Program
(CCl) encourages and
supports New Mexico
communities in their ef-
forts to create new jobs.
The initiative emphasizes
the importance of recruit-
ment, as well as reten-
tion/expansion and start-
up activities. The initia-
tive recognizes that the
character and needs of
each community will de-
termine how these meth-
ods are used to create
new jobs.

Communities work with
Regional Representative
Teams on the application
process, which includes
passing a Local Eco-
nomic Development Act.
Communities are then
provided with a $4,000

CCI grant over two years.
About the communities:
Lea County lies along the

border with Texas in
southeast New Mexico
and includes the commu-
nities of Hobbs , Loving-
ton, Eunice, Tatum and
Jal. With its strong his-
tory of oil and gas pro-
duction coupled with its
future in renewable en-
ergy production, the
county has deemed itself
the “EnergyPlex.”

Jal is a community of
approximately 2,000 that
lies in the southeast cor-
ner of Lea County. They
are concentrating on in-
dustry and technology
development.
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Xcel Energy, ENMU-Roswell Break Ground on Roswell

Community Solar Project

On December 15, Xcel Energy and Eastern
New Mexico University-Roswell broke ground
on a 35-kilowatt solar installation at ENMU-R’s
campus at the Roswell International Air Center.

The project is part of Xcel Energy’s New Mex-
ico Community Solar program, which is placing
solar installations in four eastern and southeast-
ern New Mexico communities as a means of
educating the public about the benefits of solar
power in New Mexico.

The first community-based solar installation
was put in place earlier this year on the roof of
Xcel Energy’s service center in Hobbs. Two
more, in addition to the Roswell installation, are
planned in two other communities, but locations
have not yet been disclosed.

Albuquerque-based Sacred Power Corp. has
been awarded the ENMU-R bid, and is working
with Xcel Energy to design the project. Xcel En-
ergy is planning a demonstration project that
uses various types and technologies of photo-
voltaic (PV) solar technology. Those types
would include a rooftop installation, stand-
alone, single
axis array and a dual axis array, said Mike
McLeod, regional manager for community and
economic development in Roswell.

The company expects to have the project fin-
ished by March. The site will be accessible to
the public and will include information describ-
ing the type of technology being demonstrated,
McLeod said. Also, meters will be installed to
show the output of the solar installation.

“New Mexico has some of the best solar re-
sources in the nation,” McLeod said. “Yet the
general public still knows very little about solar
technology and how it can benefit our economy.

These installations will provide valuable infor-
mation to Xcel Energy and our communities.”

Xcel Energy already is adding solar power to
its energy mix through Solar*Rewards, a pro-

gram that encourages customers to install their
own solar generation and then rewards them by
purchasing the renewable energy certificates
these installations generate. And the company
plans to add utility-grade solar generating ca-
pacity that could become the largest in the
state.

More information can be found at the New
Mexico Solar Community Project website. Cus-
tomers can learn more about Solar*Rewards by
visiting the Solar Rewards homepage.

Xcel Energy (NYSE: XEL) is a major U.S.
electricity and natural gas company with regu-
lated operations in eight Western and Midwest-
ern states.

Xcel Energy provides a comprehensive portfo-
lio of energy-related products and services to
3.4 million electricity customers and 1.9 million
natural gas customers through its regulated op-
erating companies.

Company headquarters are located in Minnea-
polis. More information is available at
www.xcelenergy.com.



New Mexico Partnership Board Member Patricia Chave

Zz Celebrates

Global Entrepreneurship in South Africa

Our very own New Mexico Partnership Board
Member, Patricia L. Chavez, spent some time in
Cape town, South Africa this December on behalf
of the Amy Biehl Foundation.

The Amy Biehl Foundation (ABF) is a non-profit
organisation based in Cape Town whose pro-
grams are designed to develop and empower
youth in the townships and contribute to commu-
nity building efforts as a mechanism to reduce the
levels of crime and violence in these areas and
aims to give them opportunities to become future
leaders and entrepreneurs in society. This is
achieved by providing educational and cultural
activities that offer students healthy alternatives to
crime, drugs, sex, idleness and negative influ-
ences and unlocks their creative talent.

The picture above was taken at the University of
Cape town, Ackerman Academy for Entrepreneu-
rial Development. with the Graduate School of
Business. Raymond Ackerman (pictured front and
center), founder and patron of the Raymond Ac-
kerman Academy of Entrepreneurial Develop-
ment, addressed the latest group of 34 students
and handed out graduation certificates at the UCT
Graduate School of Business on December 7,
2009. Ackerman told the students, “Be positive

about your country and about your
lives. There are many opportunities out
there for you. | hope that you leave the
academy with the feeling ‘I can really
do something'!l”
Ackerman is a South African tycoon.
He's a founder and owner of the Pick'’
n Pay chain and has achieved phe-
nomenal success as a businessman.
Ackerman and his wife have also made
it a point to be successful in philan-
thropy. In the 1970’s, Raymond, his
wife Wendy Ackerman, and their four
children -- established their first philan-
thropy, the Ackerman Family Educa-
tional Trust, by donating two per cent
of their personal shares to the founda-
tion. Dividends from those shares were
then allocated to fund various educa-
tional causes. Recipients of the Ackerman Family
Educational Trust include roughly 60 students
each year, who receive scholarships for tertiary
education, and educational organizations such as
the READ Educational Trust and institutions for
mentally and physically handicapped people.

Amy Biehl High School in downtown Albuquer-
gque was founded in the spirit of Amy Biehl, a
young person dedicated to social justice. Using a
thematic approach across subject areas, they
teach students to apply and demonstrate skills
and knowledge to analyze and address commu-
nity needs. Through service, students are chal-
lenged to play meaningful roles in their communi-
ties while developing leadership skills. It is a
school of choice that assists a diverse student
body to acquire intellectual, social, and ethical
habits to prepare for post-secondary education
and life.

We are proud to have a board member such as
Patricia who continually displays social con-
science and supports youth entrepreneurship in
New Mexico!
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Our Mission:
We are committed to attracting competitive, quality com-
panies to the State of New Mexico; generating good pay-
ing jobs, increasing capital investment and providing a
99:'-% * . | platform for enhancing and sustaining the State of New
o1l < =9 Mexico’s economic vitality
>77? 6:@=7

Our Goalls:

To partner with the New Mexico Economic Develop-
ment Department and local economic development
organizations to develop and implement an effective
0 % $ research and target marketing program

' ' To aggressively market New Mexico’s competitive
benefits to targeted markets
To facilitate an effective prospect management proto-
col to ensure achievement of performance metrics
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This Newsletter created by Lea J. Harrison, Directo  r or Marketing & Communications



